FACT SHEET:     yomag.net 

The young people’s magazine on the Internet

Project:
European online consumer magazine by young people for young people www.yomag.net
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Project management
German Federation of Comsumer Organisations (vzbv)
Financing:
Consumer organisations in the participating countries 

Financial support from the European Commission 

Participating

countries
Austria, Belgium, Germany, Finland, Italy, Luxembourg, The Netherlands, Norway, Poland, Sweden, Spain, The United Kingdom, Greece

Started:
February 1st, 1999

Content:
Articles, analysis of products and services, and infotainment by young people/ school pupils for young consumers in Europe on topics such as fashion, travel and mobility, sport, nutrition, body and beauty, etc. 

Languages: 

English, German, Spanish, Italian 

Objectives:
The intention is to create consumer consciousness both at the individual level and in a global, environmental perspective. Additional to the critical reflection on the consumer world the students gain media competence and basic journalistic skills 

Structure: 
The e-zine’s team of journalists is drawn from two schools in each participating country. The young authors decide for themselves about which aspects of the various topics they would like to write. The virtual centre of operations for the editorial team is the “members only” area. It is here that topics are decided and prepared for publication.


In the various forums, visitors to the site are able to exchange their views on the different topics and articles. In addition, anyone who is interested can contribute his/ her own texts on a freelance basis. 
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